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Welcome back to your monthly copy of
Vision Now and a belated Happy New
Year to all. You could be forgiven for
having a touch of the New Year business
blues if you’d heard the latest warning
from insolvency specialists, Begbies
Traynor, that sectors exposed to

discretionary spending are likely to see an increase in
business failures during 2011. If you include the purchase
of eyecare services within that bracket, then the optical
sector could be in for a rocky ride. 

With this in mind, Lee Williams of Academy Eyewear writes
in this month’s issue about the importance of implementing
a practice sales strategy (page 18). Somewhat contentiously,
Lee is urging independents to ‘wake up and smell the
coffee’ and ensure that all practice staff are clued up on the
sales process for the sake of the business. In a special news
feature (page 13), we highlight the recently launched
Bosanquet report calling for the transfer of hospital eyecare
out-patient services into the community. This would, of
course, offer optometrists a great opportunity to expand
their role in primary healthcare. Two different approaches
that could help you protect your business.

If you were one of the brave souls who joined us at freezing
Blenheim Palace in November for the Group’s first-ever
conference and exhibition, then we’d like to thank you once
again for helping to make the day such as success. For
those members who were unable to make it, we feature a
full report on page 21. The Group is hoping to run the
conference again this year, so do please let Phil Mullins
know if you would be interested in attending. 

There’s been a huge amount of activity by many of the
Group’s suppliers since we’ve been away, so you should find
plenty to pique your interest in this month’s News section.
Also, don’t miss our product profile on an exciting new
collection from Charmant – Tru Trussardi eyewear (page 16).

Finally, if you do have a touch of the New Year blues, then don’t
forget that a free break at one of the Group’s holiday villas could
be just what you need. Visit www.nationaleyecareroup.co.uk to
find out how you could be putting up your feet for a week in
Tenerife or Cornwall – whilst, of course, working on that all-
important business plan…

Yours, 
Nicky Collinson
Editor
Vision Now
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Air Optix for Astigmatism contact lenses now offer practitioners the means
to satisfy nearly all of their astigmatic patients, according to CIBA Vision.
The new, wider range has around the clock axes in 10˚ steps with 4,104
parameters to choose from. “Because of its exceptional comfort and
performance, Air Optix for Astigmatism has become the first choice lens for
many UK and Irish practitioners,” said Mark Draper, CIBA Vision head of
professional affairs. “Now with around-the-clock axes, even more patients
can benefit from this high-performing lens.”

Air Optix for Astigmatism lenses combine a Precision Balance 8|4 design
with a highly breathable silicone hydrogel material, which is said to result
in a healthier and more comfortable contact lens option that provides
consistent clear vision. The lenses are reported to transmit up to seven
times more oxygen than leading low Dk/t hydrogel toric lenses to help
protect contact lens wearers from the symptoms of corneal oxygen
deficiency for whiter, healthy-looking eyes. They are approved for daily
wear and recommended for monthly replacement. 

Silhouette’s new Painted Line
collection features horizontal
stripes across a wide, matt temple.
The stripes contrast with the base
colour to give the collection its
name. Colours available in the
range include Peacock, Grey
Lagoon, Crystal White, Crystal
Black, Blue Coffee, Ivory Aubergine
and Brown Kiwi. Produced using the
lightest and most flexible plastic in
the eyewear industry – SPX –
Painted Line has no weighted or
pressure points to provide wearer
comfort all day long. The six models
in the collection can be fitted with
most lens shapes and, like all
Silhouette models, are made in Austria and 80 per cent handcrafted.
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The Dorchester Hotel in London was the setting for the annual Rodenstock
Club Awards, which rewarded the winning practices from 2010. Practices
competed throughout the year in a variety of product categories, with the
overall Centre Of Excellence for 2010 being Burnett Hodd & Jenkins of
Sidcup, Kent. Categories included Rodenstock premium lens products,
sports lenses, Rodenstock frames and Porsche Design eyewear. Burnett
Hodd & Jenkins were said to have showed tremendous loyalty to the
complete Rodenstock portfolio of lenses and frames and managed to hold
off close competition from runners-up, Coleman Opticians of Norwich and
Martin Steels Optometrist in Storrington. The luncheon was served in the
Dorchester ballroom where guests were entertained by star of Mock the
Week and 8 Out of 10 Cats, comedian Alun Cochrane. 

During the event Rodenstock UK managing director, Dietmar Rathbauer,
explained new developments for 2011, including some key lens and frame
debuts planned for Optrafair. Mr Rathbauer then went on to present the
highlight awards and reward the top performing practices. In total there
were almost 100 tickets available to win, with the winners jetting off to
Athens to enjoy the sights and sounds of the city with the legendary
Rodenstock Club hospitality.

* Rodenstock has appointed a new management duo to lead the company.
New CEO Oliver Kastalio has many years of global management experience
and expertise in brand management with Procter & Gamble, while new
member of the supervisory board, Peter Körfer-Schün, grew sanitary
system manufacturer Grohe into a global brand. The full management team
has put a 100-day plan into motion for the strategic further development of
the company. 

February sees the return of the Vision Care Institute’s Vision for Life CET
roadshow. This time, the roadshow will explore vision correction and
preservation for patients of all ages, through a series of seminars and
interactive sessions, which are free for delegates to attend. Key topics will
include: prescribing for children in optometric practice; myopia control: can
we really make a difference?; and the ageing eye. Delegates will be able to
earn up to 11 CET points. The dates and venues are: 6 February, Austin
Court, Birmingham; 7 February, Royal Armouries, Leeds; 10 February, Royal
College of Physicians, London; 15 February, Watershed, Bristol; and 17
February, the Lowry, Manchester. To book call 0845 310 5347.

* Claire Ferguson is the new general manager for Johnson & Johnson
Vision Care in the UK and Ireland. She joins the company from LifeScan UK,
part of the Johnson & Johnson Diabetes Care franchise, where she was
sales director.
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Striped detailing on new Silhouette collection 

Dietmar Rathbauer and Rodenstock national sales manager, Ian Harrison, with Chris Jenkins
and Kelly Bloomfield from Burnett Hodd & Jenkins
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Hoya is reporting high levels of interest from customers for its new
premium lens, Eyvia. This 1.74 high index lens option is for freeform
designs, targeted at patients with higher plus or minus powers, “who want
the very best cosmetic look”. Eyvia is only available with Hoya’s premium
lens choices and the award-winning Hi-Vision LongLife coating, which is
said to offer the highest degree of scratch protection. “Top material, top

designs and top coatings – Eyvia
really is top of the lens tree,” said
Steve Roberts, Hoya Lens UK product
manager. Dispensing tools, including
lens thickness mats, patient leaflets
and display cards are available via
www.hoyanet.co.uk

* Joanne Copeland has been
appointed as Hoya regional training
manager for the South and is available
to provide in-practice guidance in
promoting Hoya’s premium lenses and
coatings. A graduate of optometry from
Australia’s Queensland University of

Technology, Joanne has worked in practice for several years. She is now
visiting practices and training all staff in the benefits of dispensing
premium lenses.

The Federation of Manufacturing Opticians (FMO) is now seeking frame
entries for its coveted Optra Awards, Frames of 2011, in preparation for
judging in March by the Royal College of Art’s (RCA) fashion department. To
be showcased at Optrafair (9-11 April) in a specially created gallery and
featured on Optrafair TV, entries are invited for five categories: children’s
frames, women’s ophthalmic, women’s sunglasses, men’s ophthalmic, and
men’s sunglasses. “We are seeking the most fashionable, innovative, and
inspiring frames that reflect the style of 2011 and these will be presented
to an audience of thousands at Optrafair,” said Malcolm Polley, FMO 
chief executive. 

The fashion stylist judges, who will include
Professor Wendy Dagworthy, head of the
RCA’s School of Fashion and Textiles, are likely
to focus on colour, design and a look that
reflects the fashion mood of the moment,
when judging the frames. The competition is
open to all Optrafair 2011 exhibitors, 
who are allowed to enter frames in any
category, with a £25 charge for each frame
submission. All frames should be delivered
to the FMO Offices, 199 Gloucester Terrace,
Paddington, London W2 6LD by 1 March. For
further information contact the FMO on
020 7298 5123. 

Kirk Originals celebrated the official launch of its new central London
flagship store last month. Located at 6 Conduit Street, on one of London’s
finest shopping destinations, the new store provides a fun, fashion-focused
experience stemming from more than 20 years of passionate eyewear
design. Its ground floor is devoted to frames and sunglasses with full eye
examinations and fittings available in the basement. The store ambiance is
stylish and contemporary taking inspiration from Kirk’s latest Kinetic
collections, with huge in-store projections and a front window display
featuring blinking ‘lenticular’ eyes that change as shoppers move around. 
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The only place in the
world where consumers
can find the full Kirk
Originals collection, each
frame is displayed as a
work of art. The store
also stocks a selection
of independent eyewear
brands exclusive to the
UK, including the Leisure
Society, a new collection
by Californian designer
Shane Baum, and Undostrial, a colourful metallic range from Paris. Jason
Kirk, MD of Kirk Originals, said: “We are extremely proud and excited 
about the new Kirk Originals flagship store. We wanted to create a fashion
store that excites the shopper, provides a unique experience and ensures
they leave with a pair of Kirk Originals glasses that makes them look and
feel fabulous.”

Mid-Optic has added the
Magnifeyes ready reader range
to its Guide Dog product
portfolio. This continues Mid-
Optic’s commitment to the
Guide Dogs for the Blind
Association, with a donation
made to the charity for every
product sold. Magnifeyes ready
readers are supplied in 15 clear
lens designs and three sun
reader designs with UV400
lenses. Powers range from

+1.00D to +3.00D, and Mid-Optic is donating 50p to Guide Dogs for every 
pair it sells.  

By purchasing a selection of 20 frames, customers will receive a free counter
display unit showing the Guide Dogs branding. Alternatively customers may
choose to purchase frames individually. Mid-Optic has recently sponsored its
second Guide Dog puppy called Barley, through sales of its Guide Dog ready
readers and Microfibre cleaning cloths. For further information call Mid-Optic
on 01332 295001.

BBGR customers who order any pair of
Anateo progressive lenses before 31 March
can receive a free upgrade to the
company’s new progressive, Anateo Mio.
The offer is available when ordering
directly from BBGR, or via a preferred
independent lab, and applies to any
available Anateo Mio material/index/coating
combination.  Anateo Mio replaces Anateo
PdM as BBGR’s flagship progressive lens.
The company’s prescription progressive
range is now 100 per cent digitally
surfaced, with a full range of traditionally
surfaced BBGR progressives also available via opticians’ preferred
independent lab. To order an Anateo Mio brochure, email Julie Whelan at
whelanj@bbgr.co.uk

* Rob Edwards has joined BBGR as area sales manager for London. Rob,
who has spent the last decade in premium frame sales, said: “I'm thrilled
to join BBGR at such an exciting time, with the launch of Anateo Mio certain
to be one of 2011’s optical highlights.”
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Marchon has launched a new brand, Kiss&Kill, exploring the theme of
opposites attract. Explaining the concept, Marchon stated: “The usual
boundaries between classic and modern, male and female, conformism
and transgression are torn down to give birth to a rich and varied
personality.” In the first Kiss&Kill advertising campaign, photographer Ran

Raven has depicted
an angel and a demon
side by side. The
campaign comprises
six shots and a 3D
commercial, the first
ever to be produced in
the eyewear sector.

There are 43 styles in
the optical and sun
collections combined.

Various sun styles within the collection will be offered with photochromic
M3D lenses, recently issued with a US patent. Marchon3D, a division of
Marchon Eyewear, is using the patented M3D technology to roll out several
lines of 3D eyewear for use in cinemas, 3D gaming consoles and 3D
televisions and computers. The patent is directed to the curved lenses 
as well as the assembled frames and the method of manufacturing the 
curved lenses.

Two new advanced freeform
occupational lenses from Shamir –
Shamir Computer and Shamir
WorkSpace – will offer quick and
simple dispensing solutions
based on individual work
environments and priorities,
according to the company.
Shamir Computer provides a
wide field of vision up to five
feet. For people whose work
priorities are both mid-distance
and near viewing, Shamir
WorkSpace offers a depth of field
up to 10 feet.

“By providing optimal focus at just the right distances, with no need for
squinting, head tilting or neck craning, Shamir Computer and Shamir
WorkSpace also help alleviate the symptoms of Computer Vision Syndrome
and its associated orthopaedic complications,” said a spokesperson from
Shamir. “The good news for optometrists and dispensing opticians is that
these occupational lenses are quicker and easier to order than ever 
before. Once the patient’s work habits are determined and the appropriate
lens design chosen, just three other simple parameters need be included –
patient’s prescription, fitting height and frame data – and the order 
is complete.”

Novartis Pharmaceuticals UK has launched Lucentis (ranibizumab) in the
UK for the treatment of visual impairment due to diabetes, specifically
diabetic macular oedema (DMO). It is the first licensed therapy to improve
vision and vision-related quality of life in people with visual impairment due
to DMO, said the company. Approval for this new indication for ranibizumab
was based on data from two randomised Phase III trials, which
demonstrated ranibizumab provided rapid, superior and sustained vision
gains compared to the current standard of treatment. 
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Nicholas Beare, consultant ophthalmologist at Royal Liverpool University
Hospital and an investigator in one of the trials, commented: “It is great
news for both clinicians and people with diabetes alike that ranibizumab is
now available to treat DMO in the UK. Ranibizumab has the potential to
transform the way we treat DMO in the UK. For the last 25 years, laser
therapy has been the standard of care in DMO but it is not generally
associated with visual improvement, whereas ranibizumab has been
shown to produce a rapid and sustained improvement in vision.”

Orange Eyewear has enhanced its own elegant Contessa label with a
number of new face-flattering frames for mature women. Designed for
women aged 40 and up, Contessa features a range of classic looks with a
modern twist, together with delicate finishes and a variety of stylish side
details. A number of frames also have the option of narrower side widths
for those who find deeper, bolder sides too overpowering. Highlights of the
new collection include model CON 105 (pictured) available in pink/lavender
and gold/brown and featuring a subtle criss-cross design that flows into
colour co-ordinated acetate sides. 

Hanna Nussbaum, managing director of Orange Eyewear, said: “The
Contessa range offers mature women a variety of options of classic looks
with a modern twist, whilst also being eminently wearable and affordable.
The latest additions reflect a growing desire for a versatile collection, which
combines style and subtlety in varying eye-shapes and sizes. Contessa
frames allow women to achieve a more fashionable, updated look in a soft,
wearable way – and all at great price points.”

The British Contact Lens Association (BCLA)
has launched a new leaflet for patients
thinking about trying contact lenses, entitled:
‘Wearing contact lenses’. The eight-page
leaflet presents a series of common questions
and answers to help patients decide if contact
lenses are right for them, and which types to
choose. Questions include: what are the
benefits of contact lenses?; can anyone wear
them?; and what type of lens is best for me?

BCLA president, Shelly Bansal, said: “All BCLA
patient leaflets are designed to supplement
and reinforce advice given by contact lens
practitioners. Our latest leaflet will be
invaluable in promoting successful contact
lens wear, and helping new wearers to make
the right decisions about lens wear and care
along with professional guidance from their
contact lens practitioner.” BCLA patient leaflets, including ‘Looking after
contact lenses’ and ‘Buying contact lenses’, can be ordered by emailing
jkelly@bcla.org.uk, by downloading an order form from the website (BCLA
members only) or by calling the BCLA office on 020 7580 6661.
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A new and improved website from Dunelm Optical will make it easier for
customers to browse the company’s extensive frames portfolio online.

With bigger frame photos
that showcase the
product in more detail,
and a more user-friendly
ordering system, the new
site has been designed to
improve the customer’s
online experience by
allowing people to search
by optical or sun brand. It
is also now simpler to
order different frame
colours and sizes.

Peter Beaumont, director
of Dunelm Optical,
explained: “We’re really
pleased with the look of

the new website, and feel confident that our customers will agree. Not only
is the functionality of the site much better, we’ve also let the pictures do
the talking by making the site less text heavy. Clearer signposting makes it
easier for people to navigate their way around the site, find what they want
in a matter of seconds and click through to order.”

With almost 900 frames in the Dunelm portfolio to choose from, across
designer ranges including Paul Costelloe, John Rocha, Janet Reger, and
Dunelm’s own collections such as Julian Beaumont and Whiz Kids, as well
as colourful cases and accessories, the new website offers a one-stop-
shop for optical and sun solutions. Visit www.dunelmoptical.co.uk 

Charmant has unveiled a new collection of Puma frames for
spring/summer 2011. The new collection is designed for active sports
people, who desire performance as well as fashion. Inspired by Puma’s
motorsport legacy, the frames feature light, high-tech materials together
with minimalist detailing to provide sleek surfaces and an aerodynamic,
stylish look. For sport
lovers with a flair for
individuality, Fusion
(pictured ) offers a
combination of metal
and rubber materials,
ergonomic design and
clever colour highlights
on tips and temples,
creating a comfortable fit for active wearers. Visit www.charmant.com

Hoya’s Vision Success Experience, or VSE, programme, has now attracted
nearly 700 independents throughout the UK and Eire. The chance to win
such prizes as a Kenyan safari, a sightseeing trip to Rome or a New York
shopping spree, has been enhanced by a new announcement for 2011.
Double point incentives will run during February for Transitions lenses, in
April for Hi-Vision LongLife, and in July for Hoyalux iD LifeStyle.

“We have announced these enhanced incentives well ahead of time which
allows our independent partners to build in seasonal practice promotions
and customer mailings for their patients,” said Paul Jones, Hoya Lens UK
regional sales manager. “In supporting our customers to dispense more
premium products, this brings very tangible benefits in terms of revenue
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and patient satisfaction.
Open to new customers as
well as long established Hoya
independent partners, VSE
bases the targets on each
practice’s average sales
figures, which makes it more
realistic and achievable than
similar schemes,” added
Paul. For details telephone
0845 3300984 or email
vseteam@hoya.co.uk

* Stafford optometrist, Jan
Goodwin, won a trip to Center
Parcs with her family thanks
to a recent Hoya lens promotion, which rewarded 24 independent
practices. Jan, who practises at Mincher-Lockett Opticians, qualified for the
forest adventure treat through a Hoya promotion for iD FreeForm
progressives with Hi-Vision LongLife coatings.

Pre-show marketing, setting objectives and post-show follow-ups are key
elements for Optrafair 2011 success, delegates to the recent Exhibitor
Master Class were told. Frame, finance, lens, equipment, IT and accessory
companies were all represented at the NEC day, which focused on what to
do and what not to do to maximise opportunities at this year’s show (9-11
April). Simon Naudi, managing director of Answers Training International,
explained: “Be clear of the objectives for the whole team.  No company
needs people there who are just giving away brochures.  First impressions
count and you have 12 seconds to create that first impression with visitors.
Of this seven per cent will be achieved through words, 38 per cent through
tone and 55 per cent through body language.” He warned against eating,
drinking and sitting down on the show stand, reading and using a laptop.

www.optrafair.co.uk

TD Tom Davies chose German trade fair Opti, held in Munich last month, to
launch its new TD Tom Davies Natural Horn collection. It will be offered first
to existing accounts, enabling those opticians to offer made-to-order
natural horn spectacles. This will be achieved through a new ‘couture
service’ for horn, modelled on the existing Tom Davies couture service for
individually designed frames in acetate or titanium. A new area has been
dedicated to the buffalo horn service at www.tdtomdavies.com

Tom Davies, CEO, commented: “Light, strong and hypoallergenic, buffalo
horn is a traditional frame material that is perfectly suited to our highly
regarded luxury frame service. Opticians will be able to purchase our TD
Tom Davies natural horn sheets in a unique kit. This means the customer
gets to select the material for their frame themselves. Each frame will be

delivered in a personalised
box with a nameplate, made
from parts of the horn sheet,
and engraved with the
customer’s name. Other parts
of the sheet from which the
frame is cut, can be used 
to produce handcrafted
matching cufflinks. It’s a
whole new concept, and I
believe it’s a very exciting
offer for opticians who wish to
specialise in horn.”
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Customers of Optoplast Actman Eyewear can now order new stock, parts
and marketing material online at www.oaeyewear.com. The site hosts 
the company’s entire catalogue of brands including Karen Millen 
Eyewear, Lambretta Eyewear, Reykjavik Eyes and Actman + Mico. An

advanced frame search
facility allows customers
to find frames for specific
requirements quickly and
easily – searching by 
eye size, colour, material 
and gender.  

“We’re always looking for
ways in which we can
support our customers and

by giving them the option to order their eyewear via the internet, we can help
them reduce costs and improve efficiencies in practice,” said director Andrew
Actman. “We want to take any hassle out of ordering and by making our entire
inventory available to order online, at anytime. It’s simple, swift and convenient.”

Lenses that might have been scrapped within the lab process can now be
put to good use thanks to a clever new utility frame, the VAO Star.
Facilitated by long-term Vision Aid Overseas (VAO) supporter, Frank Norville,
the VAO Star frame has an identical left and right eye shape, which allows
any lenses to be interchanged and even fitted either way up, thereby
minimising the number of stock items needed to fulfil finished prescription
spectacles by 50 per cent. VAO will be running a field pilot project with the
Star frames in one of its programmes to determine their suitability for use
in international development work.  

Mr Norville commented: “This
is a great Green story for UK
optical labs. We are urging
them to retain lenses that
might otherwise be discarded,
particularly of higher powers.
The new Star frame design will
allow them to be fitted for
either left or right eyes.” VAO
has a free delivery service
provided by DX to the charity’s
headquarters in Crawley, which
allows labs to transfer lenses. 

The General Optical Council (GOC) has appointed
appointment of Samantha Peters as its new
chief executive and registrar. Mrs Peters will
replace interim chief executive and registrar,
Satjit Singh, in March. She has worked in the
health sector for 11 years, leading the British
Society of Rheumatology, and British Health
Professionals in Rheumatology. In these roles,
and as chief executive of the British Youth
Council, she has worked closely with an
extended network of professionals and wider
stakeholders, and has built robust policy,
advisory and communications functions.

Anna Bradley, chair of the GOC, commented: “I am really looking forward to
Samantha’s arrival. We have a challenging organisational agenda and live
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in interesting times in the health sector. Samantha will give us the clear and
personable leadership we need to take the GOC forward.” Mrs Peters
added: “I am delighted to be joining the GOC and look forward to helping it
deliver its invaluable role in promoting high standards of optical care.”

Coinciding with its 25th year in business, and following a record-breaking
year in terms of sales, Sauflon has unveiled its newly expanded UK sales
force. Welcoming business development managers Jonathan Scott, Eva-
Lucia Llewellyn, Andrew Webb, Pardeep Kalia and Paul Hardy to the team,
the new appointments will see Sauflon’s sales force grow to 20 in the UK.
For 2010, Sauflon reported a 40 per cent increase on lens sales year-on-
year, following the successful launch of its silicone hydrogel range
including Clariti Monthly and Clariti 1day. The company said the expansion
of its UK sales team would allow it to build on its current success and
increase customer coverage, as well as enable it to work more closely with
customers on products and initiatives.

Fight for Sight is challenging all those in the profession and industry to get
off the sofa this summer and cycle from London to Paris in just three days
to raise vital funds for eye research. Pedal through historic towns and
sleepy villages, ride across rolling countryside and cycle along the wide
Parisian boulevards to finish at the city’s most famous landmark – the Eiffel
Tower. Participants will have time to enjoy the sights, sounds and tastes of
Paris before boarding the Eurostar back to London. Book your place in this
sponsored cycle ride and help Fight for Sight to find ways of preventing and
treating blindness and eye disease. For more information visit
www.fightforsight.org.uk/fundraising or contact the Fight for Sight events
team on 020 7929 7755 or email events@fightforsight.org.uk

UltraVision CLPL celebrated its 20-year
partnership with German distributor, Bach
Optic, recently during a special event at its
head office in Leighton Buzzard. Bach Optic
began distributing UltraVision contact lenses
20 years ago and with UltraVision continuing
to innovate and introduce more products, a
strong partnership developed and a diversity
of products is now available to German
practices. Bach’s CEO, Jürgen Schofeld, and
Karin Pintore, specialist lens sales advisor,
visited UltraVision’s head office where J. Keith Lomas, UltraVision’s CEO,
presented them with a trophy to commemorate the 20-year partnership.

Mr Lomas said: “It is fantastic that our distributors are so loyal to the
company and our products that year on year they support our business 
and welcome new contact lens designs our R&D team bring to the market.
It is with this support that we are able to constantly move forward with 
R&D, benefitting our customers and, importantly, their patients.” Jürgen
commented: “The team at Bach Optic and myself send many thanks for the
20 year trophy. We are all delighted and look forward to the next 20 years
and to a powerful common business”.
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same degree of quality and reliability, and with no increased risk to 
the patient. The Professor advocates the rolling out of these successful 
local eyecare services on a nationwide basis to make the best use of all
available resources. 

“By 2050 the number of people living with sight loss is set to increase by
115 per cent to almost four million people, unless urgent action is taken
now,” warned the Professor. “The NHS urgently needs to free up capacity
in hospital eyecare services. Re-engineering eyecare services, as I
propose, is the only way of meeting this challenge. This opportunity has
been missed twice in the last decade. It is vital not to miss it again which
is why I wanted to undertake this review. Eye health and eye care should
be flagships for NHS reform.” 

John Baron MP, co-chair of the All
Party Parliamentary Group on Eye
Health and Visual Impairment,
welcomed the report, saying:
“Transferring hospital out-patients
to the high quality care of
optometrists could not only speed
up their treatment but save the NHS
billions of pounds a year. It would
also free up hospital capacity to
treat sight-threatening conditions.”

Speaking more recently, at an Eye
Health Alliance (EHA) parliamentary
reception on 17 January, the MP
added: “We need to act now to stop
more people needlessly going blind
due to undetected eye conditions.
Eye health is often overlooked and
we must work together to change this. This important public health
message must be taken seriously by national and local government,
commissioners, and health and social care professionals.”

Heather Marshall, EHA head of public affairs, added: “Sight is the sense
that people fear losing the most and yet eye health is still an unknown issue
for many people. We need to raise public awareness of eye health and
highlight the importance of regular sight tests so that eye conditions can be
detected and treated early.”

For a copy of the report, email heathermarshall@aop.org.uk. Tell us what you
think. Email your letters and views to nicola.collinson@nationaleyecare.co.uk

Community eyecare could achieve a high quality service
at a reduced cost by transferring hospital out-patient
services into the community.

That is the thrust of a recent report by Professor Nick Bosanquet and the
Optical Confederation in response to the government White Paper, ‘Equity

and excellence: liberating the NHS’, in
which there was little mention of
eyecare services. Professor Bosanquet’s
report, entitled ‘Liberating the NHS:
eye care – making a reality of equity
and excellence’, argues that an
estimated one third of out-patient
follow-up appointments could be
delivered in local optical practices,
which would reduce the burden on
over-stretched hospitals.

Professor Bosanquet, of Imperial
College London, presents the case for
more community eyecare, which
would help ensure that eye conditions
were detected and treated early,
reducing the high level of avoidable

blindness and creating an estimated saving of up to £4bn a year. He calls
for policy makers to enable optometry to have a bigger role in achieving the
government aim for high quality local healthcare services at a reduced
cost, identifying community eyecare provision as a ‘model service’, which
already exemplifies the ambitions of the NHS White Paper.

The report urges the NHS Commissioning Board to commend to GP
commissioning consortia the early adoption of the LOC Support Unit
Glaucoma Referral Refinement and Ocular Hypertension Monitoring
Pathways, which have been hailed as ‘flawless’ by the National Institute for
Clinical Excellence (NICE) and have been endorsed by the Joint Committee
of the Royal College of Ophthalmologists and the College of Optometrists.
Professor Bosanquet also calls for the rapid confirmation by NICE of
national quality standards/pathways for:

● Stable glaucoma management in the community
● Primary eyecare assessment and referral services in the community
● Cataract direct referral and post-operative management in the community
● Low vision services in the community
● Stable diabetic retinopathy management in the community

“Universal availability of these services would have the scope significantly
to reduce pressure on hospital eye services, accident and emergency
departments and GP services,” writes Professor Bosanquet. “These quality
standards/pathways can easily be constructed from the successful LOC
Support Unit and other local pathways which are already in operation, or by
further development working with other interested stakeholders. It would
be a simple task for NICE or the royal colleges to endorse them on behalf
of the NHS Commissioning Board.”

Meeting the sight loss challenge

According to Professor Bosanquet and the Optical Confederation,
established local schemes across the country demonstrate that eyecare
services can be delivered by optometrists in the community with the 
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Which means you’ve already taken the fi rst step 
towards qualifying for a magical safari holiday 
in Kenya! 
This year we’ve created an even bigger, better selection of rewards, 
exclusively for you, our independent partners, with fi ve incentive levels 
to choose from. And we’re giving you individualised qualifying targets, 
to ensure your chosen rewards are within your reach!

By now you should have received your VSE introduction pack containing 
your registration form to complete and return to us. If not, simply e-mail 
vseteam@hoya.co.uk and we will forward full details. 

Remember, if you return your registration form to us by the 8th October – 
we’ll give you your fi rst 20 VSE points FREE!

vseregistration@hoya.co.uk
Tel: 0845 3300984   Eire: 00 44 1978 663100

Open to all NEG Members. 
Register now for the VSE 
incentive programme


